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@ AYH|0|E{2AM (Business Analytics) iR
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Z=HEJNEXM (Categorical Data Analysis) KIS
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® DZEAH AR (Advanced Statistical Practice) RE
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@ elf|o|E{2AHYFEl (Big Data Distributed Computing) R

HIHIOIE MEIE et REAA SSHEQI Hadoopdl| CHSH ZRSICEH HDFSS| EARIZEIA|ARIQ|
712 JHE, A|AH! O}7[EIX EN, S5 O|ZAIAHIE CIEM, MapReduce, Pig, Hive, SQL on
Hadoop & CIYSH HIH|O|E EAtHEXEZ| 7|HE A&t

HIH|0|E{QFA| 25} (Big Data Bisualization) &3
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ZEAAIYEAM (Financial Time Series Analysis) =
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O HlHo|EZE2NE : ZHAEC|X}IQI (Big Data Project : Capstone Design)
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