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@ AHMISEMIOILE (Seminar in Special Topics) 218 &Rl

D SHA7ZHO| CHBIZHIS S5101 SHY0| X|N SIS QUAIZ|T B ASZHS R MEH) RS
2MElEE SROR Sirt Lot sho| B X stEeE S =2iote] Haetflatd Zisto| thulst=E
STt Setw 0] 2} Seminar, Research, Workshop, A&(748h) S CIFsH HEfZ Z9|7| FIjHE|H
2HY upsgEE ZouEo mE ANSS 510 UCH

@ Z, &t7HE (Principles of Economics)
9| 7|27 xE HES| olsiAlZ| BHEHE 2Lt 20| H7E £+~ U7
3 017|A1E ZE Azl 7, Y I M8u™E FAo= AHRSHA Eot

B
i
foi
U
>
N
o
Jm

@ SHPGn7|U71™ Al (Contemporary Business and Entrepreneurship) EHEE

AtrAtEFel HASolMe] 7|Hdagut S E M JigE Aeich FHEez dgeds =
St AIES2 A2, T A SH7IEat agtof el A HHAS, 2EFE Sup HHEE 7 |=/EE

etk

® glﬁli.?;% (Principles of Accounting) &E
s|Aer BHE J7|2X0l JfHE ZEXMoZ HPSICE AR 3|AH|Q| 9|o|ot Ate|™ Hgtol| CHEt
0|22 HIESZ 3|7 HEo| MAH 2l 0|20 25t 0|21t 7|88 HF &t

@ ZAYE7 (Business Statistics) R

ol dgsts SRsk=0 2R3t #3t2| 2] 20t FSotH W+, 0|2 A M=EH, Vectorss
AFSIL 7lg S, F= SA12l 72X WHeS 2%5tn 19| S8 WYsS Zoleitt

6 AHYH0o{AL(Business English Practice) €
=E2EAL Q] M F40[2t= AltHA 220 —‘?'—%*0f7| Qs ol QAAESTE HiUSH=E =2X
2 JHME|ACE H|=LAOA Bt Ho, Hst7|, E71, 87|, A7| 2| &2 7|8 & U= OfY

s 22 FiAIE(Buy's Market)SHoIlME 7[2| OtAE &30| CHE OEL 7|SELE ERYES
7EX| QUct olet #2 M XA otAE S olshAl7|=d FetEE =0t

@ XS222| (Financial Management) K&
MFEz|o| ZHRt 2|9|E HES| ot, T EA42| 7|=E O[aHA|Z|11, XtE20l|4, XEF= 2 E
M O|22 dotH, AIZZH2| Y 2 o MAE=e| oo|E Hats| siAdstiTt,

MAL2HAA| (Operations Management) WS
=]

| MARSEAO] CHEE 0|2 FXIAIZT SAl 2E AArEal7|Ho| 2S

2017 =Z0lcfstu



© AIAXMESH2IZ (Management Information Systems) RS
AEHESHo| SR o|olet whF FS&F0f CHGt AHETD 0|2 HIEOZ AF™EA|AHIS JiE L
T, AE, VY 2 2E, "t Y SH 5 dETEste| HPhA Hutol| 2ot SE STt

e—H|=L|AJIZ (Introduction to e—Business) [

7|99 M2 dg9std, M2 ZITZMAZE AJSIT e—H|=L|AQ} BHHAZl X9 e—marketplace,
CRM(customer relationship management), ERP(enterprise resources management), SCM(supply
chain management)0Ofl £tet Z2|E XIMBIC}, E5] AIHIE S2I2ZE e—business & stoilA 7|H0|

AlZIMo 2 S5t Q= e—processE 2|

LIS

@ OFAIEIXAL (Marketing Research) EHIE

A7l OtAIE &S0l Ao 71 E8¢ OIS HEE Y- 2M57| 9Ieh 2ot ZAMHE, Eof
=4, +20= S Mot OAIE A2 28t HEE 4, 718, A2, B, Mut S A7

oz AHAASICH

® H|=LIAADZEZO{AIR (Business Software Practice) i

2 o522 7|g M AEElE 28 HIELA ATEY(ARAISSH AZELQN)2| 2HEHE <
5|1, 4™l 715 U HEh BAM, AutME| S2 ASHFE tiR= =0|Ch S5 ZFSEuN
JHEE BIHSHA| AFRE|= Tl J|E} OIO|I2ADE QU|A MEZC| &8 2 Visual Basic for
Applications0l| CHsH S ZE at&5HA L

(O ZEIno1Zt (Organizational Behavior) BSR4
SICiel2 Z=XIQlo|ct, ZEIQICZ N ZHA| &= J7HQle| sisat Al ubEE JHe!

F. 7HQ1 XHROIM= B, SHE, AEHA, S7|120 59 FHE CHRH,

Z A, oY, 20N S =HIE CHELCL 0] 152

g ZEHY| et 7|=2Hel olshet Alzts MIS ST

®@ M53E|A (Financial Accounting) K&

WPEI7et HRLETO| M2, 87IZe] S-IH U 2N Mt HPHE ST HRAE 52
SIS CH20, KR WIket 0|US, J2im 400l £ U 1A BHIS MO AT}

EZHE10] 20 TEO| XFRUS OfEH TABID ZBBHEXION et J|=Hel Al X2 7 (X
of B2 Saf ylect BEut M2y, 28, A2l $S| S TAS SM O o] SEHN AT}
Olshe Sai EETEO| ofzf Fefol 7152 DASHT (0l ZAHAS HE 4 Us J(5E
M|HTE S8 HIsict

@ XF2A|RZ (Capital Market Theory) K&

7Io] HRSTOIN AZ Fet BRlsls 238 U ANIBAN TR0 SHN 82 9 245
Rt AT O K Wl e 0|2 MRS MHSIC

(6 HHOIAIZAXZ (Studies of Management Decision—Making) EHE
A3 N Yol 2MH, JHgstss, THEH0| S5 A&t 7(He|

A g
7191 Hl0JEl, FHAILIZIRE AI5101 AlB2I0|NS 4asto =N SIAETe] 2 S3S HiYsin
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Xt et AlE20|M =72t SAZMEFTE ASSHH H0IHZEAS ]l F2 =712 AEett

©)

EAXIEXE|E (Analysis of Statistic Data) e
SANCR SSEH X=RE M2 5oz 2 HEME suXoR Joiln oe 4~ U= XM2lsH

= gFeitt.

(@ ERPJHZ (Introduction to ERP) RH
1MICH ERP2| 2|4} 2l Extended ERP &H%} 3l gbxdlsknL #Holof| 2510 skastT 0]

o = o =] o ©
Mol Zeolet 24, BRPAIY Tk, £249| e =20t Atof #4506 shattt

2H|AY (International Business) EDEHE

=HEdgel dnt He, DA 7| 2Ent XA HEAM, sHAY M, 2HEY e 3
5
—_

Zt 71SE 2| 71H S IMEY 0|2 Tt 7|E 0|20 thet MAX EIHE Al=gic.

© 28I|IEZ (Financial Institution) &

7|o| XtExEn}t S XUXHRL| FLAUMO| £l= 2872 7

Ch =5t S8AIEQ| 7t ZYEz|et 22 Y 28712 BAA 7|5t =20 tiste XHAXS=Z
A5t

EXIZ (Investments) KE

RHEAIES| YN 7|7 2l 7|5, EXPIe| BEXME|EM, EXHASZ MO RIISHS| MHOIZ, 7|

YUEAIZO| BA EXPHA 47 S SXj| 0|21 MNES AL

Pl

@ 7HUTtMIR S| A| (Tax Accounting for Individual) fiks
Mol MAL MFE[AL 7232 & HelM FAE HEXeE H5tH
MIS3| A Hdtol| thsto] olalistn HelMe| 7|&X AN SsHE e = JEE Zosict

© 1Z3|A (Advanced Accounting) iE
AHEAIRS| JHdtol et AAMFEHEEL| S22 Y2 X1 JeH, 7|Hel g¥at 2l 59 &
= S ™D Qo 7|HEE) Ql4, AT YLl S, Ty Soll &St 3/A0|12n 7IsE2

Attt

® H|ZAHZE (Comparative Management) €9E}
ZH|SIACHE 20|15t ZAYEo| =2MA Z2E =0(|7| {gh 20| 2o
Argtg] & =Z dsSa X 52| oy JHX| SHAUAM =27t 7te| SIS XH0|HEE 0|2} AlE

CIXMXIHEE| (Human Resouce Management) @1@%‘.’_;5
21M17| =71 & 71 7 B2 AHE, SE, 714, EX| & XM HEOb= HHiE E5
el HIEYIT, QXX S FERtel Ao 2lshA A™ECE 4

7 HEF0M 7t SR8t 24| o|k7t QIEXIAH0|2H= Hiol=

=52 AR &2 22O = £HO0| /IR0] E2 AtEE AlHst
OjzHoll Zesot Q1N HEg JHese] X|&EXQ 7 |HMuE HEck= A2 HHEL0M 71 ZS26HH
MNE O{HZ2 DHA0ICH 2 M=F0M=E StHEZ0N siMXO SR ME 2= QXX =HE w450
QIXie| &=, |4, HiX|, 7t E&f, Lot HHE H2| 9| 0|=2 CHECt £t QXX 22|kt
o HEOIA 7| LH QXX E S ZZI9| LY =

= = s
2| 2Eo| MY, QINXIY 78, SHES DAety| 5t MTE QINKIY R2lyote] M, J2|n

2017 ZRICHstn Q&



ArEEE 232l ZuE Eotste O|2X #tEat AXAC olnE tHECL

® SAMZ7|E07tARE| (Innovative Product Development and Pricing Strategy) iR
AH|XLQ| ChISH 2715100 3ot 7|He| &4, FXI, LS o et ANE it 7tAagt2|

ol CHah olZ2xt AtHE St Aot shkaglct

E2XHA|AE! (Logistics Information System) =

ERPE =S 7|l MMt LU S RIS X|Rst=s HEA|ARIO| §MHOZ Milzln 2HE +~ U
gHeHs HARS

@ 7|» (Business Law) =

X = 7|70l A 2Rt 7|get 7= HES olalshy| fl6 /WS nfSo2 Tl A =3

=7
o —
H, MY S MExe=z Zolsict

® MZ8M (Futures and Options) &

=M, MS0|20| EXIE20|A AHX[ot= HIE0| €2 =0tX|1 UCt RE|Lti M= SMHAIEE2 0=
JHMEX| LUD MEAEE ZE I SZCHHLE(UCE TJ2{Lt S8 Y MEAITES IIEH Rt &
10| REZAIZOIAM A2 Helizl= tHEEe SH2 oY 71X SM9| ZEER|QE MZier 4 =
HHEOIM S0l cHSt olsH7t ZERolch 2 m=EoME S8 Y MEo| JiE, 712Xl EXPHEt 78
7t AFRYS HFstn Mo HRFE Al 0|M AKLS AAlSHE,

-

1 AYEAM (Analysis of Management) R

Z2G A EXtof AN S| At ZEH-e| EHest WEE S| e MR X S|AKIRe] 2AdHE A6t
H, E5| MERSY, 2o, Mitdol WItE st X 0|2t Za|&z(el YwAlZ o5t}

@ EEE (Principles of Insurance) &E

LUAMET T|HETS FlotHA LM £~ s S E Melste W F2 stLiel E&of
st 2+E O|2 1t MXE CHECH E5| EER, HaAEA, 235, E8oAE, B8RSt
S HE7|ddFo| et o|2En 7|'HE CHECL

@ HIMM|IZES|A (Tax Accounting for Corporation) i

HOIMS| A M 55t XA 0|8510] ASM|, E7VIRIM H XM S At M2 SIAE 56D,
7|t JHle] MRAIZ A EXME SotEeE S5 et MREE(el 0|21 MR E AFSIC.

@ T AIEHAIZ (Industrial Relations) E¥H

DEXIATD], AR, AZHZEH, UM Z W S Aot 2=Z27|Ye| LAIHAE H|w
2Aole] 22/9] 7| g0l B8 ~ U= MER ARAIE 582 SXe = ot

@ SEAY (Marketing Channels) K&

FEI|7| RE1} 7Jlss nEStn M1 L MES 6 E7tuiSt 7|YE 7 MEH XMFet Qg
2 AHISE 2A6t1 0|2 |RASISICE LIOIEA, 0218t R Z™AICHH| 225t 7|He| MEX
22 HMAlSH 2Ct

@ SCMI}ZX|AEIA (SCM & Logistics)
H

D2, MARL DEUHO] SRS SIASTRI0N BE 014 B, DHMHIA 27, B2 HDAZE,
MAREET} MAASlO] MEH, MHIS, A 2 THIHIR, ZXIAEIA Fdo| M, SRME] MX|2

-/ O
M, HiSAE D Aol et 2HME CHELC

[y wi Ss
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@ MH|ADFHE (Service Marketing) 9IR & KE

Hﬂl*— MASED TolshE ME|A 7Rl E3HE OHAIE FH|IQF M2H2 stEoh=s o= 0|CH AMH|AQ
20l 28, 2, o, HAER, S 4, SAMHIA SO0 HUatE|H, 22t AtEHT 2 UE

% Salf A-|H|A9| EMo Z oY o|2nt AFE =2olstict,

@ OFAIEIFSLIAO|MDtEHIUZ T (Marketint Communication and Mobile Advertising) & Z}
7|ge| oE =HE SUEe R HHsty| o shXl= AHARLIAO|M &=2 MAXE 0fali5tH7|
flsi JHAEE tFCE 0|2t ZDHIYET AlYR Y EECE HHMELCH

@ ™M2EANH (Strategic Management) EHIE

7|go] ZHet o42] 7HX| 7|2|9f RS olEstn 24lste] 7|Ye| AEE zlchet & 4 U= e
2 &53tn |AEI3H6|'I_ EHS SICh IHEAZOAQ] M2, ARALe| M2t tiSshe T2, 7|FXA 2
X0l T Sof thstod ‘I'-_rLOLTl J2et HEE SUEo R Elsty| ISt RS LR MA|, 2
sf, ZlCid SO0l thold O[22t AfMIE S5t gstn EEStot,

@ ASHHZEM|OILL (Industry—University Cooperation Seminar) &=

AMSISEEMO|LE 21M]7] 7|20] %OF— IKHE LMst7| sk sHiE2 °47“7|:-*7—.F o HRHEE L5
5t7| /st Z2aHo|ch 71Xt 3SCE Tdlcte TIAMEE HIE o= TN st A
£, 718, XA, J2|o ZHSE 2T TEste WS SR St SMMEZ 0| EE Sall 710
Hot= QREAM Q| STZnt AR AE ZF/ &, 7|P2 248 QUXHE D[2] &R 4 U= 715
£ g2 & Al =Lk

@ 7|9&2| (Business Ethics) AF
Aol cHet A O|Z2nt FEZ Aot 7|He| AtEA detg X2 35ty
7122 AFsict A2 AS|AME A 0|2 2t 7|0l LHES AESIT,

N

i}

@) BE AN (Insurance Company Management) =
HESIAL ZYol 2Rt 0|12 2 AXIE AHARSICH S5 EY 078, EEQEMY, EEE, MEH
S HESA Zge| 2t 20te| 0|2xt AHNIE CHELCY,

g I'-F%% 7c>°4°*°| NEHSE Sslf XIAE *é*% SHESS M2 J|YRE THO| CHFSH BieteS
CIREHEM 0|21 HNIE HSshs A SHE St SMS2 ST SiF ARIE Sl A= 2X
£ Tl =l &EX XAE Sol 2HMsiEsEE Jlg & UC

@ AH|XIZ$SZ (Consumer Behavior) QIE & [ZH

AH|XRO| FOKS 7| Y IHEIS ZAlstn 2418 4 QU= 0|2XQ E1t ARIE Sote] AH|X}t &S0
2ato] st&Sit

® =23|H412YZE (Introduction to Intermediate Accounting) &
S|AIHEIRt HRSAE S8 MRS|AQ 712X X2t O|2H|A0l CHal OISHE HIFHSZE ZAMSAE

SAEER Helots At M E CHfet 3|AIXM2| ZExtet WHE Az At 2 WES &
FEAUZA SSEA= LiF0], MR = SSAY20M tRD SEE = SS3A 0 CHEC

@ Z=23|A (Intermediate Accounting) K
Z3A =20 E AR HRSIAE E6F RS AL 7128 =2t o|2X| Aol CHSt o|sHE
fE*OE ZAHERAE SIAMEZE HSiok= Zat B E Ctlst s|AIx2] HXiet wHE XAMSR

2017 =2icisin 2t



ATt 2 WES SaAYU=n SS3AZ L0, 2R = SS3/A01M CHECE

® Zto|AH (Creative Management) i

EHo| AP XAXQ SAZ 276HH, ilo| HESH2 il 7P| Foldo|ct & wut
52 SPYEO0| 7171 oMol XHEIE Z[chSh WE|E & 4~ UTZE S CHAS atold Al 2l E87(H
2 & 2 MEotn, 0|8 2o AN ZFSE| AlHISo| ME3t0] 22X EXsHZ(CPS)sE2
HUREE Stk

@ ®7}51AH (Cost Accounting) KE
H7te| 7|=74Eo th5t TR, HEMEHUAML| JAEETE 2|5t MEL| FIIAMHELERTHA
AL SHEATHAIM &), B2 LHoIMe| 27te] 2, 7I1HEFXte| ME 7tHZ™ES |Ist 7N &

H7toll chet 7|=Xo|n HMEHRl S Htetct

Q) MEE|AMOILt (Seminar in Financial Accountion)ZHE
= H=2 FYstE W=l uastr| Z2tet AFRXHR FHE Y22 MolLtAle] Zelz EISt

1, ZoFH A nsdH2 GSuaol Mol wat MEED HEStict

@D AILAZIAMLAS|AAS (Business Planning and Accounting Practice) i
7|H0] IE 2 ZAISH AIFETAMO| =8t 2tE HEE sli=Sstn 7|P242 HIRs 28 ZFoAE
Hol 288 £ U= MEn ARH wHE J|12Moz st £ 0| B0 AR M EEEE=

7|l ArgAI=I Mol HHx[0f0F St= F20i CHah STt

@ H|=L|AMHEA (Business Information Communication) K&

2 922 AYK|H 2TE HBEM7|&0| TNl HES0 thst OlHE MBIt olEUat
HEYD, SHOISSL, RUIAEIA S 254 ZYSLO UTIE TS 01X U= YRS
(CT)ST} Bistol, 7ls0l 78 2ol WM Iy U 22 JIaS 52 Mo Asfsict

217122 S| AIMIO|L}t (Seminar in Cost and Management Accounting) R
719 SANERt 25 AAMXIR U5t SN oAMATI|HE SEcte S22 N 7|YAH
£ 0|85t0] 7tet 22| 3|AE AMZHSICH 7|Z2XQ! F7tAMD BERIIMES| JHE & &8, ot

o 48, EX % Wt 52 AL

22|37 (Management Accounting) R
S5t AG2|E Qs LR F|AMEEL MZoZA AE, ofAte] 22 EZFTINZO AlA|, AY
S9| ot U ExX|ol uiHo| st 0|21t ARE HFSICY

w40 &

@ Z|AHIZAL (Auditing)

MEkl=s Eol MEME Msty| /5t 0|FR0X|= ARl thet 7|= &t HXE STt
BE ZAe] a2 ZIARRIO] ORI SHE EHsY| flstH BHE ot OANS Se&C=E Hit
St= Yol oAtAT ntFolCt, HastA SAIZA IES 27(ok= 0| oLzt E-AE A HESH
HXIE MEf- 288 4 Qe SEH S8 HiYS SEZ sich

@ 7197 Hotd=H4Y (Business Job Placement and Career Development) €&}

SOEQl 7|HFHEE st X|AT 2HE stEsict JH01e| AW AHEE MR 0| FTlste =
HZ HASIH F2H FHYTEE M2 & UTSE WSSt}

o
o
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El
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(Business Development & Entrepreneurship) €9ES

®
o
18
T

R0l MO Al 7 Z2ist S SAl 7|@i7HEntrepreneur)SOIH, 01S0| ALt
e S{AINZI 7SO0 E KIAZHAIHS 01Bn it 2 mni=e 2uhel FASAS TUstD,
MR 7|YS Helstn 2stot| TR WO XA SiEI0 HY U AN thSE 4+
QUEE BTt ot ARIZ AT} AlRIAE XY 2 HE SO HSS S5 SHYS0| Chst Hofol Zest
M xjAS AANCR HEBY 4 Y= AYS UFEE Birt

@® OPAEIMEF (Marketing Strategy) &3
ZAGTEO| 7|=H|A OHRRE] SLUSHH AR MM OHAE M2RAAIE 20 AUAS 2™
2| EEHE 2t M2FH MHoM OtAEe] B4 FHE EESH 2Ll AlHIE S5 XMAIXSZ Hi2Ct,

bl

gl

J

@ PSALEXIZ (Real Estate Investments) [

A2 HOR Sl QIzio] Wel X, HSMESIM U0 SN EXls RSA 38, HuE
EiLS

i
Off

M

Mo 12 ot ofn

o E3 stexozE HEM EXjES
2 YS0IAs RSA EXI0| 7IF0IR T AR SXRRAMY T8|D SEM Y S S
= A
=

SEAIZIE FTIES, MFEA, S8AIE R M= A stdnte] B KoM

40 [0 K & 4
S

o Hu
z
-

@ cC|X}Q1AA (Design Management) &=}

AH|XFS] @712t 7|ad £FE AMNE SAHIFC R QA CIXIRIM @AE FIl6t0] ME2 i,
AL Tt 71FdES ORIl 4ozt sict 2 1t=2 CXIEZ o F =2 40 it
of 7HEHQl X|AE st&stn, CIXIRIAGL| MBARIE So6t0f CIXtRI0| 7|BAYOA RiX|6k= <l0]

ot SRYE o=l SHE F11 UL

X M
i
El

@® HISAZ (Theories of Management Innovation) E¥E
BPR(Business Process Reengineering)0|2H= Z2MA SAl8aL ofL|2} SHAAX A0} 2Ho|d AY
o
=

2 9I5t ZA AP |HSS SHESITt ZYSAO| (HE 0l29! BPRO Tt 0|2 o we
M QU E=0J5kT 0|2 JIHIOR ChUSH AYSAIZ|HS MAISICH E5t ZYSAINRES BAI5H0]
AYsidlol 7|21t S8S OfsHE 4 WAl it

27}3|H (Government Accounting) K&
B 2 Z37|1He| FAMEI SARTINER HHHH S840 SHYE Zxsk= FAM0|CH =7t35]
AUME ZIEHMALL Xt0|7t L= BE22 SAC2 MEMNE 2du 2M3 SESIC}

&) H|=L|AF{EL|A[0|M (Business Communication) &)

ZHIE 22Astsls 35140] £2s0F B TH=20Ich 0N JHE TR ANl AUS D
HEE & Jrs S= qHoz THEC. 9N KT et B0l M UANR 51013 sl
OlziM o REZIATNA Y | MMZALE B8 AHIO| AR MF 52 £2 4 UES Sith A

=
X stago| 35t mf BIEA| 22T HS BA

rok

tCt,

6) ZH|ZALAHEAM (Case Studies in International Business) @9E}

=2 A AlCol| ZHZH> Mo L MES e E71nst 7|PS7E M2 Mgt ol Al
== Aol 0|8 Fsletct. LIOIZLA, ol2fst £X1E Z™A|CHof| 2ot 7|¥e| MEXEFS

aff 2Cf,

2017 =RIcHstw L2t



62 MH|AZAA (Service Management) &=}
MNHIAQ JHE, AT, ZH™EF S AMH|A0] CHSE 7|=X|AE CHRD 0|8 7|Hte2 MH|A CXIRIZ
218t MH|A J|&, 4, 88, XE4H|Q] X2} x| ¥ T2 AMH|A 2FE2| 7[H, MHAT|HL|

0 S=2E M2 S Mu|A FE Tl gt 0|21 AR E wssitt

6d 715AY : XEXHAETIH|=L A D (Technology Management : Intellectual Property and Biz Models) =8

i

thetel=e| Y= 71ed ol EHUCID sH= telo] ofLICt 7| el M|, 7|S7HE =%,
IR MA, olAElE, oliht], gutE|E SO StES0] 7|2 ERYE AUAGSIER
ottt ot Futdo|H E2XQ! 7IeMWEEE XAME sSsttt

6d FoOfE2| (Purchasing Management) EHEE
FoiEt 7|0l UM UEZEE TS XIS ESsH=
7|20| == gifolct. Fofo| JHE, WHE Ja|1 M2f

=S
OlsHSIT &5 YIool Al AW RARM TEsHE €S ATt

O ZEMSHEE « HAEC|XIRI(Finance : Capstone Design) &
i §
_

FEstat ZHEA 0128 /5|3, 012 0|83t AN Exb|Ho| i3t MRS miCt

@ BEMBOIMSIHE | HAEC|XIQI(Insurance Expert&Actuary : Capstone Design) KE
Al S 2SI X1HS FSEAIES St EZSZ A 048H7| B A& =71
AE 9HF FHIE H2lo)

o] =&l LIES O|EC

o
T Zo7t O|RZICE F= HEofy, YUY, 2eral, &ciArY 0IES

Ly

® OFEHFRLIAO|MASHHE HAEL|XIQ)(Marketing Communication : Capstone Design) &RE3
AZ|10ILt 337122l Q2IE sliZsh= OHAIE AHRLA0IM Eo] MatEE mtEo=z M, 349
ME ZOIUA melsty| 5 YE-d2 ZAE dAlet 7 metE ZXME FYHZ siEY 4= U

7 —_ = (=] AA
HZ0|Lt MHIAS 7|85

=
(e
i
—

LY

(@) ERP&SCMAISIEHE 1 ZHAEL|X}QI(ERP&SCM : Capstone Design)iE
ERPQ} ZF2 A XH2I9| SEIAAHIEZ =S 7|l MAt U ZZAo| ERUZE X5k HEA|
o

AR0| EIHoR A7) AT, AR 710l 24E BYOINT &

ofm
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i
30
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st o Qe AR HHE SHESt
6 QEAIMSIHEE | WAEC|XIQI(Marketing Channels : Capstone Design) i
SEZZEMO| MIlHSNIEO2 J7|HA|Qt BEHSIH TS EN 2 HE2 Soll SMHE2 78
AdFo| stE=Ql XAt AEXOl SEEE F|A =
® OISl a|ElAMSIHE  HAE C|XIQI(Marketing Analytics : Capstone Design)&RE
2 untE2 7|ge| omAE M 2o UM HI0[E 7[Et QAMEEE o7 fIst TSt 0|22 &5
St 7|¥e| Al oY $iet ool MEstH A&t

(M HREZIASIHZ:ZHAELC|X}2I(HR Coaching : Capstone Design) Q18 &

2Hd 0|22 HAX steut AFoIMe] 2oy AHEAS HIZ2 2 it =X 2715t 2|62

ZH510] SHUSOH Z2HES Roistn APLRS B

=
o
LE
El
1o
Jio
]
o
El
1o
]
03



	2017학년도 교과목설명(경영학전공)
	페이지_ 페이지_ 2017_학년도_요람-2-1



