30
X
or
=)
E

i
Rd
[0
&l

o
Ho
or

MIOIL} (Seminar in Special Topics) 212

SH
=

@ AHIS

g2 Z2oUs0 g AN

CtC|
oo

&

SH
=

B2 &2t &

Seminar, Research, Workshop, &!

O

o

E

1o
M0

Il
or
B0
RO

=]
o

(Principles of Economics) &

A MISHE

O

=
[

S0l 0IIA

HAIZ12D

| 0ld

)

NE

Al (Contemporary Business and Entrepreneurship)

=
A 2] D]

DLt

Atz A2Z=2 MAl

¢}

o)

&l
un

[}

NE

2 (Principles of Accounting)

[H2l 2122k At

=22 3

be

28ICH P

i)

ol

N=

H (Business Statistics)

B

ol

&(Business English Practice) €9

Al
=
O
i}

IS0
SZEAINS

SHO=Z HALIRUC

ot A

s

AHAE 23701 £

e =480Icts

=iy

o)
0

J

[ZLIAOA 228

a]
b

&=

® OFHE (Principles of Marketing) &)

Qsgit 22 F0HAIE(Buy's Market)ot0fl A

XD ACH

o
&

Ko

2

Ct

iy

OEt JIs

ol CtE

===
=S

Jigel oBIE

=
=

)
U
ol

ety

oHAlIZIE0 =

OnEE 0l

=

2l (Financial Management)

e

X

@

=0

HAIZ11D, Kt

F49| J|=E 0lo

]
s

otd, M

MHE2e|o| SHSet 29E HES

i

=

2l (Operations Management)

NE

2 (Management Information Systems)

ol

RO

10 e-HIZLIAJNZ (Introduction to e—Business) K=

ZSHAE AINGHD e-HIXLIAL} 2= F=HIQ! e-marketplace, CRM(customer

1T

, 22 32



relationship management), ERP(enterprise resources management), SCM(supply chain management)0ll 2t 249
£ XESICH S3l AHIE SAI22 e—-business & SHOIA J120| &A=z &5t U= e—processE 2 2ISHCH

) OFHIEIZAF (Marketing Research) &S

SDIZ2 OIHE &S0l U It 288 IPIE F2E - 246H| 218 WA DALY, BIIE24, =20=
S HDIOie DHAHIE SIAFZ 0 28 J2E =48, I8, Xal, 22, dlt S& HARSZ HAASHY

@ HIRUAAZTEONAS (Business Software Practice) EE

2 =22 )Y UM AIBEHE 25 HIXUA AZEYNHAIRXSE AZEIN)S S2HsE 26|, dI98E
Ol JIE & Bis 2M ANHZ| S2 AS/AFE tHRE H2S0I0H Sol HYSHUA JHE BIHGIH AlZ2EH = dA
It J|Et OIOIAZAZE QIUIA MEF2 &8 L Visual Basic for Applicationstil THoll S&E &2 2 st&otH S L.
SN E

SltHel2 XAQI0ICH ZAMQICZAM Z e Hele Sl ALIMHES el EH IHEe=2 L}—%—(H S4B
0ol &, 2EdlA, SIIR0 S8 =HE URH, EH

HE CEDL 0] =2 ZHMQULZ A H=010F & XS A0 THet JIE&*E' OI6H9P ANZS

[e]
=
Uy
0
o
in
s
on
10
B

@ M2&IH (Financial Accounting) BE

MPIAHAd MREDS &, 3IHDIES =8y L 0|28 HAH MPHE -0 23S SAHE 2HE TR0,
AHatel HOLet O|UsHE, 12l 2o =3 L oAl 2XHE MM og ARSI

@ XZt&tA (Organization and Environment) KR

SHEEHSH = A AAZ2 HEN 4ot ZEok=X0 Tist 282l A2 =2 JIgXE| 242 Sall

JI2LCH stF M2k, 25} Algl, 8 € XAS SN st o SEE 241 0IoHE Solf R&F X2 (e

SEHQ JIs2 1LEGID S=0|ge Z&HAZ J = U= JIZE MAHRE Soil MBStCH

@ K2 AIEZ (Capital Market Theory) KR

e MRESHUM K22 X1 23T s 2E28 & MESSAIFS Pxe SAA 4 4 245 =22 A&

0 XE etdf 28t 0|20 ARE AASHH

(® AYOIAIZAEZ (Studies of Management Decision—Making) EER

ABEO HYOYMZHNE=E 24, HESsY, TTHE0| SQoHH &ZSHCH D1l At & 2 D1 GI0IH,

IMAAILIEIRE AFEGHH AIZHI0IE S SHEOCZMN 2AAMZEHS =2 S22 Yot A St AIZI01&8 =22t

SHEAETFE AIZ20lH UI0IEHEAEE 1RO =2 TFZ AIZESIChH

® EHXNZBHIZ (Analysis of Statistic Data) K&

SHECOZ ESE N2E M2 3oz =2 HEHE SEoZ O] QEUE = U= MHelsES HAREHL

@ ERPIHZ (Introduction to ERP) EE
1HICH ERP2| SI4&F & Extended ERP &t& & SXEaFn HR0 25t S&dt 00 28 JI=2H e Fol2t
SX BRPAIS FAR, 220 Ml COUWBEI A0 2EH0) SSEITH

T ™, ’

® =ZHZAZ (International Business) EEER

IRBYS HHD B, DR JIY BAD WA YA, HoAY M, FRBY Ft2y L 24 JlsE 22

(=l n [ Y o =/ =0 =< M [l
Y S =HZ3E 0|18 Met JIE OIE20 Uis MAXN HIIE AI=SHC
@ Z8II22 (Financial Institution) E&

gl IPE €1t 26N A= FREHEO0| HE S\8I[22 ISl ARE SH2Z HAsH. Eat S8Al



[H HEHOl

5

et

tH, OIED A€ S&2Z M=F

¢}

o1

2

[=]
HE

cled, SXHALZ A RIS HEH0IE, JIEEN22 =4
&

(=]

| ZME Jlsdt =X00 ot MAE2=Z
A

SX

]

o =
[=]

t
q

2
&2
2o S4A2 E=2 HALD JU2H, I

Aotel

d|

o

=8|
=

=

=1

[=]
s

o

O]
|Hl (Advanced Accounting)

A MF2HS D123
A2 AIE RS0l et HEMS

X

4 Ol
5

PEEELEEES
X2 (Investments) &

=
-

(o)

@ JHRIMAISEIH (Tax Accounting for Individual)

NIg2
21AI21 =0t

pNge)
=]
@ 1=

CH

ol Al

Bl
PO ZAHZ A0 R

232100 ©f
S HIBYUAN IHE SREHANET of

PRIl
4ol 0l%I A0l

180

=
.

ulo
i

Rr

oJ

tO4, OlcHOl 2

[9)

IN

—

[—

o
7

Ko

ol
Rr
<0
ol

2 UI=0Ms S

JHAIOICY.

o
[

=

JJ
o
Ll
0

o)

ol

ekt 2F0A I W

2|

=

=]

QIR X}

=,

e|gotol ME)

el

t

X

(o) S|
o=

o)
&l
BRI
0
oF

110
X0
an
Il
1
oir

i
g

Rr
oJ
0
x

ol
B
ar

)

L

el OIS Ch

x
=

A

R
1]

J
9]

b

s |
S

i

o 2t

=
=

2t Abedl

=2
=

H Ol

0

IRIZ ol CH

A
Ll

k

[=]
o

(Innovative Product Development Zj@

P 2SBS0 Eotn J1g2

o3
=)

AHIXtS CH

i)
4D

ol
_uu_
l[e}
Tl
o)

o

[=]
(hijumy

g

B SEHBAIAE (Logistics Information System) KIS
X

JIge (Business Law)

Ct.

ol
ulo

[=]
ALy

bs

SH2SHE (Futures and Options) @

S8, &=201E01 SNHENA XX

©)

Ch Jedlt 84 & dS A HEHR2t= 2801 H2AIEUA RE HeHS

53

ol

el

1ot 235 2

0

0l

otl) sdES FRE Al

k

=

S

Ut 2AZ0A S0l CH

A
.

HR=22 S22 Hd I S8 ZEZC2LZE

H=0ME S8

diol& AN

o
=

MO
=o

o
10

[=]
&=

g

=)
(bl

&

.i

(Analysis of Management)

282 (Principles of Insurance)

Bl

_)
160



HOIMAIRSIH (Tax Accounting for Corporation) KR

HOINISIHONAN &58t NAS 01800 ASAl, SIDIXIA Z XAl S Mgt MF SHE SR5t1, IS JRelo
NRHEYN SHE SUE2Z 83t)| RIS MIF2Ce 0|2 ARE HARSHC.

@ SEZHE (Marketing Channels) EiE

@ SCMIUtZXIAEIA (SCM & Logistics) KIS

024 MATH DS 4= SSAE2E 28 0I5 T, D2MHIA =F, SSE WA=, MAAE)
MAHEIO MEd MHH|IEE, MAH Y THDHIE, 2XAEA HES &, SRMAES EXISH, HHSHE D AlSo|
st 2XME OEL

@ MHIADBHIE (Service Marketing) 22 &

NHIAE dakotld uFDHé}E MNEIAD 0l St OIS F=H2t 8= stgolks W=0IC0H MHIAS| SRUlsE =8,
2, 0e, dIAEE, S8, S, =4IAHA SO0 LctEH, 222 Atellgi+ R 2HE Sal /HHI£9_| sS40l e
OHE OlEnt QT% =2 BHCt.

@ OIHEHRLIAOIE (Marketing Communication) &3 &}
JIo| DNE 2EE SUEOo=2 2456t Roh s Kl= HSLIAOI
W=2OZ 0|2 AME BACZ ARG E=EHC.

[
mlon
ﬂJIO
Rl
x

JA
[0
Hu
o
f=]]
ol
A
0
=]
=

X
pull

@ M2tHH (Strategic Management) &R
0q

J1Z0l HHE (et JHXl D122t /IES Eot) 240t I HES e 888 = Y= dEsS 556t
AlEi5H= 2812 S NEAEUIAS Mk, ZHAR| M2t HSohe &2, JIGEAM JHAUAMS Mk SOl Chat
0f 75t J2fst MAHS SUEOZ £ol)| st TR XA, 238, 2IGA SOl Uot 0l2 AtelE
Sot0 APoltl E2sHt

ASHE =S AI0ILE (Industry—University Cooperation Seminar) & EHEER

AMEHESHIOILEE 21HID] J10| Jote CIME 24dot)| ol SHMS2| SEA2 U ARASES A3t6H)| {8t =22
TI-OICH DXt BS22 Xagh= SHEASEHE NIs' 22 SHEWA 2Rst AR, Iz, X4, 12l 2882
NE MYSte s SE2= st StdE J10l 2ot FA

@ JI¥&el (Business Ethics) 212
Jlg&elol cist M ol $§>
SICH RHIEOZ AISIZHEIH 2

_mlﬁrve

Jﬁ
ru
&
o
S
[
Jﬁ
E
0o
o

2823 (Insurance Company Management) K&

HESIAI 20 226 012 L AXNE AHAREH So6l B8 0BE, E8Qs84MA, Ag&el, MEE S BE&alAt
2ol 2t 20t9 ol2d &ME UEC

JIGZSAHI0ILE (Seminar in Business) 22 &(Z)

Ol =2 ZYso NRHBS Soll A2 A2 sHME2 ACZ J|IGSHE HMPto| [ekst §otg CIRHA 0121
AHE HSol= 212 SEZ S SME2 S2S 88 MelE Sofl §AX0 2ME Mot =0 &28 XAa2
S0l SHHZEs=EE JI2 = UL

AT SE (Consumer Behavior) 22 &5 ([E)

AHIRS FOHSI| L IHES ZAGHD 248 2= U= 0I2HQ S AtHIE SoH0 AHIAH S0 24610 SH&SHCt



Bt
28l

Jle=s=x, 1dl

=

ol

0l

t 0l

=

S

IO CH

X

=2
=

A2l JI=2H X2 0

Crerst

=l

=
e

[uind

2clet HRAHE Set M

3| A2

=l

—

[a—

=0A

=2 Al

@ =33H1 (Intermediate Accounting1)

=
=)

.

X2 ZYHES HARSZ

| HI X el

3

el

[H1 SS2H22 U0, S

)

=]
i~

J
o
18
I

iy
RO

o}
un

0

al
=

XA

AN E HEL202 08

3

Eg=x

o

=332 (Intermediate Accounting?)

@

gt

=
=

ol

0l

s
o=z o

I A0 CH

%

[Hel J128 #2 0l2

£3

iclet MRAHE St M

o
)

FUAE 2 A

=

t

S
=

JI A=

b
[ A, Xt

[=13=3 =2
==

(=}

E=DN R

[ HIH el
o, S=23H20lA= =S,

5

[AHI, Del

=Xl

s

=
-

—
o

A1l S=3lH22 U

£33
s o=,

ol

[=]
o

%
[

.I

It

Iz
=)

o

[=]

tel Bi=, 2183 S A2l Al

=P

=

HOd CHROY, M REA0IAS

o

=
=
[9)

|HIAIL (Business Planning and Accounting Practice)

Ct

LHOIAI S
3

==

HE Ol CH

[}
[

|Hl (Cost Accounting) @

=
.

=

3

S
o

o| |
S),

[l

b

2|

e

k

&

2|

A A= A 2

@

il
A

0

o
i
[
a0

B
0
47

—_=
o

i

IH

g

=]
!

k

LAl

=

=

S A

g
JHHIE=S] &AL

—
[

<
]

=

Sl
=S
o

=]
IT==
=&

A& POIA
2,

3
L, oflatel =

Ol A

=

=
=)

b=, 0l

S
=

=)
sy

%
[

41

OF H

=/

S
AHAEFES ME22AM A

k

iz

O{0F ot= 220 CHoH HStCh.
I&2F (Business Model and Strategy) KER

!

=l
=

(=

=)
|Hl (Management Accounting)

ES

5

tel

@ HI=L

0

un

i)
ol

il
10

ol

o

ok

A DtA 2P (Business Job Placement and Career Development) €9E)

@ JIH

110
0

£0
o

™

T
I
)
KF
un

2
ok
=3
o
ol

R

=
o

A2 (Business Development & Entrepreneurship) €E2&E)

A=2==2 MAMOA Salel Ot

OlH, oIS

=
=

J124JHEntrepreneur)

ol
0l

o

o)

nO

KO

=2
=

=0l

| Jl=

9]

Ct.

o

Ch. AIEOINS ZHRP &8

o
[

tH

=

HMARSZ Y

0

=

Lt 2HECZ, = U=20MeE 24t X

=

OIS MM

| A
=

A
(=]

=

=)
[=]
&=

q]

HE2RE SL0IH AIE

O]
Xt2 (Real Estate Investments)

o JIZ=XIA Ol
X 2EHUA DIHIES S FHE 328 U2 Atel

=

3

=2
=

q

S
&t

o
o
2

4

OHIE XS (Marketing Strategy)

JlgS0lotZ=Z XA ZHMIAICH

2
o
o



[=]

g

&2

2 (Theories of Management Innovation)

HA
=

=l

®
o)

ok
ol
&0
R0
Rr
o
K0

BPR(Business Process Reengineering)Olcks Z2Al

A
=

Il

—

[

| HIOI A

3

b

)
=

KIOICH.

= =<
= T

ot

HOF & H=OICH FHUA It

7
&

Ch. St
8=

F

=

S

JIEE HAl
[HMZIt SARIIHEZ2 HHHH

k=l

J|2ol

HMAHL KOt Lt B2 SACZ THRENE
HILIAIOIA (Business Communication)

|Hl (Government Accounting)

ES

5

b

=t
=

HI=U

H

<+
ot
il

3

I

AD
o

=0

ol
™

|
1]
10y

i)
un

KH
ol
RF

013N & XA &y

=S

&

CIAtel Z2E0let

CIXIeI A (Design Management)

o

ol0Iet SR

=
= =

t

s}

S0t CIXI0] J1HEH0A XX

=2
=

SAkedl

2HABLAIIEA (Case Studies in International Business) €&}

==

]
e}
xr
I

ol

i

4 AICHON = Xl

o

gl

A
A

MBIA

=

[=)

ECENCE

fusid

(¢]
ot =2¢ M

i =Ct

0

MR+
SoS

= HIAl

E=wet
JlgroZ MHlA CIXt

=Z=
[

=2

=

H

(=}

Al

10l

=2
-

g2

F

S
=

AlCHOI 2R
FOIZ=XIAIS CF

=]

4 X

MNBIAO CH
Al YRt BiXl ¥ =2 MHIA 2E2te] DY, MPIAJI&2

5

=S

2

t
p

F

=

=)

=]
NE

.l

2|

=)

Ch. LIOHIEA, Ol

(=]
=,

Ab (Auditing)

20 K
| A2

MBIAAH (Service Management)
2]

Al
=, &, 88, X

oo
0lo
&l
oD

2301 ofLict

=
[

A SIHIZARDIES 2016t

¢}

A
Che

OICt.

o)
I
oir

o
o0

Ol

Jo

JlsHeE=Z2Al

&

q

Intellectual Property and Biz Models)

=)
(hljumy

&

.|

Ctd ol WtA0l OLICH JI=IoHES] bl JlsHEEA,

» KIETHARM I ZLIADRE! (Technology Management :

=3

J
F0H22l (Purchasing Management) (&

O D10l [ANAM AR=2

o)

&l

o
il
I
s}
ibJ
H0

X

o

[=]
(hlyumy

&

.l

: Capstone Design)

Rl (Finance

-YAECR



Ct.

=
[

[=]
o

.|

[

7>
2y

&

: Capstone Design)

S WHAEL| KRN (Marketing Communication

St
=

S HAEC KR (Insurance Expert&Actuary : Capstone Design) KIS

HAFEAL
FHA 20210t OIRIZRICH.

0

¢}

el

=

ct
@ OHAIEAZLIZOIE &

SEACIAL &

=

=

OILt AHI

Iz
=)

A= Al

®0
L]
=
I[3]

il

up

RO

[=]
[hifuny

%

g

HAEC]KFRI(ERP&SCM : Capstone Design)

SHA &9
TEHO 'y

t

()

@ ERP&SCM&

t

-2

ol

2 2D

o

i0)
{0

o

: Capstone Design) EiF

= HAEL| AR (Marketing Channels

oJ
Rl

ol

o

=]

=]
ey

41

%
]

3]

2
==

: Capstone Design)
P UM TIOIE JIB QAIEEE 61| 9

S WA EC| X2 (Marketing Analytics
=

=2 Jlge g A

=

B HAEL|XR! (Creative Management:Capstone Design) E&R

@ &2

o

|€0ICH = wit

&

S

T

SOHM 2N AlHIZAS HIE2Z2 8 Z2UM 2+

CIXFOI(HR Coaching : Capstone Design) 2I&

ANE
it

:2H

ol

clH2M2l XAt

—

[a—

ot

(¢}

A
=

=

St
S

HIAHA

cltd 0IES

ak

™

1o
RO
K
up

i





