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® v¥]=2yAsrxo]1l (Business Korean 1) &A%, 229
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@ yv]|2YyAsH=0]2 (Business Korean 2) QI&, 4% Z=24¥
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® St=2E3HAr9lolsfl (Understanding K-culture) Q1&, 224
st= o ZHI=e}; ol F A T A AH[RE, ALY 5 FPed S BAToEN e T4t
Yol S4g olaect

@ ZAA|Is7]2 (Principles of Economics) K&
ALY 7|22 E Y] olsAl7|aL FAIEE BTt
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NNE 2F AR 29, 0T L HEWYS FHOR AT Uk,

® IYHF G747 Al (Contemporary Business and Entrepreneurship) Q1&, A&
AP ARREE0] A|AstoAMe] 7|47 gt HAE HAvkA JiES Attt AR oR PP dS
A9BE AL, AW L BAZET T gl AY L WUAE, 2APE S AU s|xUe
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® 74Y9=7A (Business Statistics) A&
Ao AGete BRsto] WA 439 ofe] Forg HIsku PACS, UlF L HPY, Vector 5§
T50 712 B, 2% 59 J1EA wue dYstn 19 S8 wue Zeldi

@ e-v]=2Y A& (Introduction to e-Business) A&
7199 M2e 4994, M2 dFn2AAE AVHst e-v]mysel #aAg FAIQl e-marketplace,
CRM(customer relationship management), ERP(enterprise resources management), SCM(supply
chain management)of] #gt 73| & Aldfetct. §35] ALE 5422 e-business #4504 7]Fo] AA
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® §=739 (Marketing Channels) A&
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@ AFGYAIAAE (Studies of Management Decision-Making) X%
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@ oA"Y E AL (Marketing Research) A&
Azidel A" &sofl Qo] 7P 2&st Y AEE Y5 ASH] st oA mApE, Tl
A, 2905 5 A7lojet oY JArEA S &AL 7 A2, B Ao 58 AAR =R
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@ IT7|&3X2F (Information Technology & Strategy) A=

digjolg Altjofl grof IT7]= olsfiol sl tf-2 Qs IT7 &2 &8ato] vldolg At o] &
Aolg 4 ol Aeke b Wt drin molth ol AgolN WAL 11714 Aohd Helg sl9n
A2 249 Zmoly ITAHZRIME d/dste A2 249 AEA Jixolth. dA ol AREstal Qle IT7]
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@ SBol=2A|7d4Yd (International Business of Northeast Asia) 2%, A&
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@ AH]A}3852 (Consumer Behavior) A&
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staott

@ #™2]3]7A (Management Accounting) ¥+
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@ Au]A0HAY (Service Marketing) X+

M| A5 APatstal Tofste AMujAr|do] Setd uAY FAE RS shgshe oot ME|A9] &
de a8 T, o8, A2, 28, 34l SAIABA 5ol Teten, Fojet ARd+ R 2rE Sl
Al 20 540 o oY ol& 7S =9t

@ A 5-3]A (Financial Accounting) J-&
MEeAet AFEae] 44, sAZIEe] S+ R ol&2A AACt AMeAs Adu #H" AN ZA
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® 71974 GA 0} (Seminar in Business) ¢l Al
o] M2 FIde] MEAZE &8l AAS A2

.
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A = st2A AA S 5 2A15

@ dlo]gAlo]AAT| 2 (Introduction to Data Science) A&
=2 O

B wh2e dlog Abojola Fopo] AP 2 1wt 522 molsti PO TR AR Hojeh Holo
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s
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@ =ZA|AF (International Finance) 22, A&
7199 FU A AFEZso] tigh 7] 242 o] 87" S50 Aol o] 499 ZHmo|tt. A4e]

el EAA, AFAT L YA 52 Zodic.

@ utAFAu]Y I (Marketing Seminar 1) X2
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@ EAAtE5 A 2] & (Analysis of Statistic Data) A=
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@ 714A 5 A= (Corporate Financial Strategy) A&
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@ A" Ao (Marketing Seminar 2) A%, A&
oAl Avt] Wb 7| RAY AAS S5 olF MEst: witBozAl, 5 welol BAY AR 2A
2 si7sb] el TAIRol L AR A A KAS FESHE AL B T}

Strategic Management) A&
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@ AAZ (Business Development & Entrepreneurship) &9}, A&
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239 &AM Al 7Y e 532 Al 71%17}(Entrepreneur)%olﬂﬂ o]=°] FYsHHAY E=
AAMAZD 71FS0lofE R AAIGAAHE ol E1 it} & wiatsg auie] FddS 2Yshl, AA=E 7]
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@ v mYyA AT EQo]AS (Business Software Practice) A&
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Sl AFEEIE O3 Sl lolBRARE onA AERS] UEY ©

t BBolth. 53 AYEAANA by u

11 Visual Basic for Applicationso]

disll a8 cr shEshAl Ho.

@ AMA|=3IAM0)Y (Seminar in Special Topics) &, &A%
W sPAZY] iHEAIE Soto] S9 XA 2UAlE fEAZIAL S AeiHE - AS) HAE 24
ghetg sAlor ottt Eot S0 "3A stasEaa S3ste Aaday Alstol] tiulstes itk &
Fuso] @t Seminar, Research, Workshop, A&(sh) & ©ge FEI=Z o7t 2dHy &9 w4
H2 oy g g ad=ES £ .



