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- stz to| EHD._”;U#I% S50 stdo| XA ST|ME FUAIZ|D St MSTHSEMFH])EAHE st
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RARALE RS MM BlolAl VAR BT MU S PR THEMOR HABAS Ealst
of A PE| A, B W BHIIE qxol Y U HEHEE, TNTE S peE 7 EHalE

® 3|7 =22 (Principles of Accounting)
= 72Mel lde ZEXMoZ HARSict FHAESZE S|HQ| oot AlEA ATt CfEt
O|22 HIHCS=Z S|H MEe Mi Fif, o|30 ztst o|2x 7|&2 A7 e},

® ZdYEH (Business Statistics) nilis

sl dYstg S Folen 2o =2t 048] 2ot F =St M, 0|2 ¥ MEH, Vectors=2
st Jls 4, =5 A9 7|2d wWH S dystn 1o 38 wWHE Zosiot.

® dAH{ A E&(Business English Practice) @

=Z2HAIHe A SM4o[2l= AUAE 270 F&sl7| 25 F0o ALESSHE st =X 2
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@ MEa2| (Financial Management)
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© dHH™EstlE (Management Information Systems) WER
AIYEsto| stEX oolet W FZ&hof| CHsto AHED 0|5 HIHSZ AYMEA|AHS Y &
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o}AH & Z= AL (Marketing Research) 2R
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@ e-H|=LAIJNZ (Introduction to e—Business) k=
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@ ==& 7elzt (Organizational Behavior) B4 RNER
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® SAXZXHE|IE (Analysis of Statistic Data) k=
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@ ERPZHE (Introduction to ERP)
1MICH ERPS| 2/4F 2 Extended ERP &H&F 9! gbxMubsknl #42]of 510 &h55ld olof &A= HAAEH
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ol HHER A, MRt & FEAMe A™MHo| osiM ZAYECt 55 AR, 56 7|HdFEE,
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2872 (Financial Institution) KNER
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@ HAMAZET|Z (Innovative Product Development
AH|XLe| Clekst st O S5t 7|¥e| &%, C’7<| LS 2ol Zst AME 7ol il o=

=FHEAAE (Logistics Information System) EES
ER

MESZM (Futures and Options) EES

SN, MEZ0|E0| FXIZ0|AM RXIX|5l= H|EO0| L2 ZolX|11 ct. RE|Li2lolA= SHA|Z2 ol&
A =X YD MEAIES & 7l S50 A EAct J2{Lt M L MEAIFS| 7fE0{Rel= 2HAH 8l
O Xp2A|ZEOIM AMZ HelxEl= HREES SEH2 ol JIX| Mo T EER|Z M24e = o=
Ao ZMofl cHst olshTF Hesic 2 TtFoMeE M8 X MEo JiY, 7|28l FANE L 78
714 2 EYE S MYstn del AFE Aol HYLS AASL

@ ZAPYEAM (Analysis of Management)

ZdE 2 FEXjof| JAMel efAIA ™o Hest HEE Y| 26l MF L S|AXRL] 2MutH S oA 75]
0, E5] MEFSY, UM, MMM HIIE (& M o221} He|&zlel wAlS o|f=Fto}.

@ 28 ZE (Principles of Insurance) WS

YNNI} I[ATES AN WM & S 2E S H2cks Wy Fol sijel Halol pet
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7ldd ol 2t o|22 7S Cof2o

@ HolTM| 2 35|H (Tax Accounting for Corporation) [l

HelM S| HAM &5 XAl S 0| Z5t0] &5AM, R2II7IXIM & XM S M e MEF 3[HE SFot1,
7|3 Jhelel MEAED SHE grxoZ sty (st MEEzle ol AFE oFEiC},
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@ FEZ2Y (Marketing Channels) hE=

w71 7e RYM V|52 LESIL ML 2 MES floh 2vte J|¥E 7 MEA M Fet el - B
Al E2 45t ol & Feetetct. LiotytM, ofa{g FXHE A-AICHol| 2ot 7|Y¥el YEMS
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AEHEIS Mol LIS 2147] 1910l BStE SIALE eS| Aok SNESl HEAZ X ARHHE T
57| Slgt Z=azolct 7|YMY BE0E WsHe HHUEY DS Oz HFA WL AR,
%, XA, 2210 BHSS MY MYSE WS BN ik AYSE o A2 53 7|0l Us

A=A BT ARPHES wF Hoi, J|YS 24 ANE ) ARy + A= J|HE

7|¥ 22| (Business Ethics) 2l&

Jldzeloll tiet M ol2 FEES ATStL J|de AR AEE goAoz -S| flet EA0lE
ot Vg dAFEch FAHMo=z AEEHE AL olEX 22t VsAel WES HES

H=L|AAZTEQ oA F (Business Software Practice)

2 22 7| HEAM AIRE s ZUE H|=UA AT EQ O (AMRAISSE AT EQ0])e H2HS 25|
I, 2Y9yHEe| Jts 2 H Zo|ct E35] ZAEZolAM

M ZoXE| 52 AE/FZ = T
Ef OO|ARATE uA MEFS 3% 2 Visual Basic for
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@ 2H|XHEZ2 (Consumer Behavior) QI& &E)

2H[Xbe| FofE7| ¥ DiEH S =Alstn 2AME = U= o|EXC ST AIEHE S5H0 AH|X}F S0
Zt5t0{ =& ehot

AE=3[A1 (Intermediate Accountingl)

E28HA1 om0 M= MMESAH L 7|28 Fx=2f o|EA Ao tiEt olsHE HIESZE MFEET Al
B g&sich 5Z23AdM = MEEDL| o|EMAH ¥ 7|27=, 2|1 HF8ARISAHE FEMS
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=23 72 (Intermediate Accounting?) HES
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s ES stEstch 23 H 20 = 2 EXMEEA, B E[AH, XAESAHE SHEZ 7S

@ IT7|&=2t&™2F (Information Technology & Strategy)

diCf|ol&f AlCHoll Stot ITZ]= ofsHoll thall o< E2sIH T7&S &-&35to] Ho[E Althe| ofg] AFE
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@) HBAHAME (Theories of Management Innovation) Eiils
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C|XtelA A (Design Management) &E]
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