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® 3|ASt 2 (Principles of Accounting)
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@ ZYE7 (Business Statistics)
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@ CIX|EMEtnle-H|=LA (Digital Transformation and e—Business)
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®@ 23X s+ (Mathematics for Artificial Intelligence)
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AYHolE{ 24 (Business Analytics)
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AlZie+stA ol 0|5l (Understanding Al Development Environment) EER
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@ H|o|X|otmEH 2l (Bayesian Modeling)
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=27t Ho|E| 24 (Spatial Big Data Analytics) & RES
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@ MAle{d (Machine Learning) WES
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@ AlElM|o[E{Mo|Lt (Seminar in Al and Big Data) & RES
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@ Alldole{==2 32 Y|l (Programming for Al and Big Data 1)
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